
Brooklyn College (CUNY)

SYLLABUS
New Media and Business

CIS 9.7, TV/R 31.7 and BUS 31.7: 
Fall 2009:  Monday & Thursday Aug. 31, through Sunday December 13, 2009
[image: image3.png]


         

INSTRUCTOR: Prof. Allan Greenberg, Ph.D. 

         

OFFICE: 129NE (New Ingersoll)
 

TELEPHONE: 718.714.0777 = 24-hour voice mail

   
HOURS: By Appointment only
   
EMAIL: Allang@brooklyn.cuny.edu

   
 FAX: 718.714.0660
   
 SKYPE VOIP and IM: prof.allan
♦ BlackBoard. — This course will be delivered via BlackBoard your online learning community, where you will interact with your classmates and with me.  Within the BlackBoard course site you will access the learning materials, tutorials, and syllabus. Discuss issues; submit assignments; take quizzes; email other students and the instructor; participate in online activities; and display your projects.  You can access your BlackBoard course at http://portal.cuny.edu .  If you have an account log in and then select Blackboard 8 for access to your courses.
Description: The history, theory, and practice of new media in today's networked society and how this affects the profit and not-for-profit sectors; the implications of the convergence of technology and convergence of disciplines; Internet marketing; and the societal implications of the new connectedness.   The latest research on the impact of second generation web-based media such as social networking, blogs, wikis, and virtual communities will be examined. This course will focus on how the new media is being used and/or should be used by the corporate world.  
This course will consist of classroom discussions, group presentations and individual papers. Group work will conducted on a group site.

Course Objectives:

At the conclusion of this course students will gain an understanding of 

· new media history, theory, and principles

· how to integrate new media into the corporate structure

· how the new media can provide an organization with a competitive advantage

· how new media are being used in today’s highly connected and interconnected environment

· the implications for society of many of these new media technologies especially in the business world

· trends in computer-mediated communication and what the future may hold 

Required Text
The New Media Reader by N. Wardrip-Fruin and N. Montfort (eds.).  MIT Press, 2003. [NMR] ISBN: 0-262-23227-8


New Media:  A Critical Introduction by M. Lister, J. Dovey, S. Giddings, I. Grant and K. Kelly.  Routledge, 2006.  [LDGGK] ISBN: 978-0-415-43161-3
Additional readings posted in this syllabus or on BlackBoard

Email Correspondence
I suggest that you use your Brooklyn College email exclusively for this class.


I will regularly use e-mail to send out announcements from BlackBoard. Changes in the syllabus, reminders about tests or due dates etc. It is your responsibility to check e-mail regularly to keep up-to-date with these announcements. I will use the default e-mail address you have listed on BlackBoard. Therefore, please make sure that this is indeed the correct address.
At times Brooklyn College email has difficulty forwarding emails to Gmail, AOL and Yahoo along with other sites.  If email is returned due to failure to “relay” I will not attempt to track you down. I suggest that you access you email via http://portal.brooklyn.edu  
If you send me an email you MUST use you Brooklyn College email to contact me.   

Golden Rules for Email:

· Check your email daily. 
· ALWAYS PUT <class number> AND <yourname> IN THE SUBJECT so I know who the message is from.  You may want to consider using your Brooklyn College email for school work – you can access it in the BCWebCentral Portal http://portal.brooklyn.edu
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· Email is a formal means of communication in the context of school or work; please sign every message at the bottom, use polite language, capital letters, punctuation, greetings and salutations.  Please avoid abbreviations, slang and cuteness. Do not send or respond to any email using your cell phone or PDA. I will not accept any email that uses any form of shorthand, use full words do not use numbers to represent words (example:  u for you, 4 for, for) 
· As noted above, I will not accept assignments via e-mail.
· When you send assignments by email (you will be told when), make sure your last name followed by the exact string of words you will be given is in the SUBJECT area. This allows me to automatically archive your emails into folders for easier retrieval and record keeping. Also, if the homework is to be sent as an ATTACHMENT, please use the filename that will be given to you. This allows routing messages to the appropriate folders avoiding misplacement or deletion.
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· Email is a formal means of communication in the context of school or work; please sign every message at the bottom, use polite language, capital letters, punctuation, greetings and salutations.  Please avoid abbreviations, slang and cuteness. Do not send or respond to any email using your cell phone or PDA. I will not accept any email that uses any form of shorthand, use full words do not use numbers to represent words (example:  u for you, 4 for, for) 
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File Naming Conventions:
All files submitted must be named correctly. In order to get proper credit you must name all files as follows.




All assignments and files must follow the naming conventions demonstrated in the presentation.

                               <yourname><assignmentname>



(Ex.   Smith assignment 1 or Smith federal trade commission)

If there are a number of papers, assignments due on the same day then they must be placed in a common folder using the same naming conventions. All files inside the folder must also be named correctly.



<folder name>




<file name>




<file name>



(Ex.  Jones assignment week 5 (folder name)




Jones assignment A




Jones assignment B)
Watch the Naming conventions video and then sign the last page of this document and return to me.
PLAGIARISM and ACADEMIC MISCONDUCT
“Academic Dishonesty is prohibited in the City University of New York and is punishable by penalties, including failing grades, suspension, and expulsion, as provided herein.”   (CUNY Policy on Academic Integrity. Adopted by the Board of Trustees 6/28/2004)

Please go to http://www.brooklyn.cuny.edu/bc/policies/ for further information about: 

* CUNY Policy on Academic Integrity

* BC Procedures for Implementing the CUNY Policy on Academic Integrity

* Flow Chart of the BC Procedures for Implementing the CUNY Policy on Academic Integrity.

HELP with RESEARCH and WRITING
The Library maintains a collection of links to sites that can assist you with proper citation format and paraphrasing and quoting other authors at http://library.brooklyn.cuny.edu ( Research & Writing Help.  The Learning Center has writing tutors available to help you with your writing http://lc.brooklyn.cuny.edu/. 

 The best learning is done in conversation with others, whether they are people—classmates, teachers, friends—or texts—books, articles, essays, poems, films etc. It should not be a solitary process. However, the assignments that you hand in for this course must be done on your own, should represent your own thinking, and should be original work that you have done for this particular course. In my opinion, the best way to balance these two seemingly contradictory approaches (collaborative learning and original individually-produced work) without knowingly—or, even unwittingly—resorting to plagiarism or other forms of academic misconduct is to learn and meticulously observe the rules for citing the work of others (this could be the great point your roommate made that you used in your paper, it could be a well-turned phrase from an academic essay, or it could be anything in between). It is your responsibility to learn what constitutes plagiarism and the correct rules for citing sources—read the information on the following website carefully: http://www.brooklyn.cuny.edu/bc/policies/. The bottom line is: passing off anyone’s words or ideas as your own for any reason whatsoever is plagiarism.
Course Outline:  (This outline is provided as a guide)
Be prepared to discuss in depth all readings
· Week 1
INTRODUCTION TO THE COURSE – GROUPS WILL BE ASSIGNED, SELECT A NEW MEDIA PROJECT – HOW TO DO RESEARCH

Topics:  What is new media?  What is old media?
BEFORE CLASS (always read before class – class participation is graded):

· Syllabus – Compete syllabus agreement.

· Plagiarism Assignment. (click on link)

http://www.indiana.edu/~istd/ 

· Complete the tutorial, take the test, when you pass copy the certificate, sign certificate and email to

                                                   Allang@brooklyn.cuny.edu or fax to 718.714.0660

· Watch Naming Conventions Video

· Naming Conventions
· NMR Selection 26 (Alan Kay & Adele Goldberg)

· New Media Critical Introduction  Chapter 1
· Week 2

Readings:

· Old Media Hits the Skids, Crain's New York Business, available at http://www.crainsnewyork.com/apps/pbcs.dll/article?AID=2007465255421
· "Noontime Web Video Revitalizes Lunch at Desk," New York Times, January 5, 2008; also at http://www.nytimes.com/2008/01/05/business/media/05video.html?_r=1&ref=technology&oref=slogin
· 8 Business Technology Trends to Watch , McKinsey Quarterly December 2007, also available from: http://news.cnet.com/Eight-business-technology-trends-to-watch/2030-1069_3-6223397.html
SELECT A TERM PROJECT-Group
Post your group project to the discussion Board on BlackBoard

ASSIGNMENT:  Search the Web, blogs, Wikipedia, books, newspapers and magazines (old media) - whatever - and come up with a one-paragraph working definition of New Media.  Use citations (footnotes or endnotes) to the sources that you used to create this working definition.  Feel free to use new media to come up with your definition of new media.  

· Week 3
TOPIC: Blogs; history of new media; convergence of disciplines; how blogs are used by both for-profit and not-for-profit organization; blogs as a P.R. tool.

ASSIGNMENT:  YOUR VERY OWN BLOG. Create your own Class Blog:  Create a blog of your own at blogger.com.  This will be the place where you will comment on some of the assigned readings each week.  Send a class email advising everyone of the name of your blog. Please include the URL.

Find a blog being used by an executive and criticize it.
Readings: 
· NMR Selection 54 “The World Wide Web

· LDGGK Chapter 2

· Week 4
Readings:
· Article by Deirdre Hynes “Consumption Convergence,” Irish Communications Review. (87.608 Kb)
· VISIT: The History of New Media by Sarah Drury, 2003: http://isc.temple.edu/sdrury/survey2006/timeline.html 

· Week 5
Come prepared to present your group project. At least 5 PowerPoint slides. At least 7 minutes, Answer the following questions.

· How / Why you selected your topic.

· What advantages you feel this media will do to help business.

· Come prepared to answer questions from your classmates.

All students will be required to actively listen to all presentations and ask questions.

Readings:
· "Turner's Secret Web Weapon: How Old Media guy David Levy is marrying TV and the 

· Internet in new ways" article from Business Week December 20, 2007, available at: http://www.businessweek.com/magazine/content/07_53/b4065092331473.htm? chan=technology_technology+index+page_top
· Lilia Efimova, Aldo de Moor, "Beyond Personal Webpublishing: An Exploratory Study of Conversational Blogging Practices," Proceedings of the 38th Annual Hawaii International Conference on System Sciences (HICSS'05), 2005, p. 107a. http://www2.computer.org/portal/web/csdl/abs/proceedings/hicss/2005/2268/04/22680107aabs.htm
· Week 6

Readings:
· Denning, P., Horning, J., Parnas, D., and Weinstein, L.: “Wikipedia Risks”, Communications of the ACM, 48, 12 (2005), 152. This must be acquired through the Brooklyn College Library
· Andrus, D. Calvin, "The Wiki and the Blog: Toward a Complex Adaptive Intelligence Community." Studies in Intelligence, Vol 49, No 3, September 2005. http://www.scribd.com/doc/14581062/The-Wiki-and-the-Blog-Toward-a-Complex-Adaptive-Intelligence-Community
· Weeks  7  - 8 

TOPICS:  Web 2.0.  World Wide Web – the second generation:  Blogs, Wikis, Internet groups, forums, listservs;

ASSIGNMENT:  CREATE A WIKIPEDIA ENTRY.  For this assignment you are to create an entry to Wikipedia, and send me the link. Wikipedia has an instructions page for students at: http://en.wikipedia.org/wiki/Wikipedia:School_and_university_projects_-_instructions_for_students.  Go to this link and experiment with it by next class.
Readings

· Reynard, Ruth, Beyond Social Networking: Building Toward Learning Communities; http://thejournal.com/articles/2009/07/15/beyond-social-networking-building-toward-learning-communities.aspx
· Cornford, John, New Media as Social Facts: Researching as Shaping the Digital Landscape; Irish Communications Review Vol 9, 2003 
· Week 8 

MIDTERM EXAM
Midterm presentations referenced by the week 5 presentations. How to use the site, Why use the site. The presentations will be between 10-15 minutes. Use PowerPoints.

· Week 9

TOPICS: Web 2.0, continued social network king, Faith on the web, Virtual Communities; Second Life, YouTube; Distance education; Discussion of our class wiki project: We are going to  use a wiki to write an article together on “New Media in Business.” I would like to be able to submit our article for publication – so let's make it good!
Readings: 
· NMR Selection 49 (“The End of Books”)

· LDGGK Chapter 3
· Jenkins, Henry, From YouTube to YouNiversity, The Chronicle of Higher Education 1 F 16 2007 supp
· Week 10 

Readings: 
· Virtual Lower East Side – “I've Been in That Club, Just Not in Real Life" - New York Times, January 6, 2008, may be viewed at http://www.nytimes.com/2008/01/06/arts/television/06itzk.html?_r=1&oref=slogin
· Soat, John,  “The Right Place for Networking” 

· Week 11 

TOPICS:  Digital media:  digital books, music, video, games.  Digital piracy, copyright issues, mashups.  the Open-Source Community:  collaborative software and other media.
Readings: 
· VISIT: The GNU Project: http://www.gnu.org/ 

· Visit: Creative Commons: http://creativecommons.org/ 

· NMR Selection 36 (“GNU Manifesto”)
· LDGGK Chapter 4

· Week 12 
TOPICS:  In the workplace:  Wikis and blogs on the LAN; The learning organization.  How to use blogs and wikis to create a learning organization. Ethical considerations:  Access for people with disabilities; Purposeful loss of privacy; Gender and sexuality on the web; Internet predators; The digital divide.
Readings:  
· The Rough-and-Tumble Online Universe Traversed by Young Cybernauts.  The New York Times, Jan 22, 2008, p. E1.  http://www.nytimes.com/2008/01/22/arts/television/22front.html?_r=1&scp=1&sq=rough-and-tumble+online+universe&st=nyt&oref=slogin
· Batson, Trent, “Life is a Twitter” July, 15, 2009, http://campustechnology.com/Articles/2009/07/15/Life-is-ATwitter.aspx?p=1
· Week   13
Readings:
· Best Practices for Innovating in a Customer Community, www.hivelive.com, www.hivelive.com/files/best-practices-innovation-customer-community.pdf
· Ghantous, Vanessa, The perils of embracing technology, April 15, 2009, http://www.haleakalatimes.com/2009/04/15/news/Thinking_Out_Loud/the_perils_of_embracing_technology/
· Week   14

Readings:
· Entous, Adam, U.S. military reviews use of Twitter, other sites; http://www.reuters.com/article/technologyNews/idUSTRE5735C720090804
· Week 15 -16

Presentations of papers and discussions
Final presentations referenced by the week 5 presentations. Examples of undated use and advantages of your project. The presentations will be between 10-15 minutes. Use PowerPoints
LEARNING FORMAT:  

This course requires a high degree of participation on the part of students, who will be required to complete assigned readings before class.  The readings will be discussed both in class and online, in students’ own personal blogs and/or on the Blackboard course Discussion Board.  Everyone will be required to contribute in some way to web-based blogs, wikis, forums, and online groups, and to report on their experiences in class discussions.  

Grading

	

	Black Board Postings
	500 points

	Assignments during the semester. Varied number or spot quizzes
	2000 points

	Projects
	1500 points

	There will be two exams during the semester.
	

	Midterm
	1000 points

	Final
	1000 points

	There are no make-up exams.
	

	Class Participation All students are expected to participate in discussions, Wikis, and Blogs
	1000 points

	Total
	7000 points


	Grading Scale

	A 
	5600-7000 Points

	 A-
	4200-5000 Points

	  B+
	3800-4190 Points

	B
	3400-3790 Points

	 B-
	3000-3390 Points

	  C+
	2500-2990 Points

	C
	2290-2490 Points

	   D+
	2080-2280 Points

	 D
	1970-2070 Points

	 F
	0-1970 Points


Method of assessment:

Rubrics will be established for the term project and/or specific final exam questions, and student work will be assessed based on these rubrics.  This will be used as feedback to help improve learning in the course.

Confirmation of Syllabus Reading, Understanding, and Naming Convention
 

 

Please read, sign, and date below and return this page to the instructor. 

This is to certify that I have received, read, and understood the course syllabus/policies for the CIS 9.7 / BUS 31.7 / TV/R 31.7 MW9  New Media and Business. 
I have also watched the naming conventions video and agree to name all my files properly
Name (please print): _________________________________________________________ 

Signature: _________________________________________________________ 

Date: ___________________________
Upon completion of this confirmation please fax to 718.714.0660 or

Email to   Allang@brooklyn.cuny.edu 
