Department of  Computer Information Systems
Brooklyn College, CUNY

CIS 3.2 Electronic Commerce Course

Fall 2007
· Instructor: Allan Greenberg
Email:   greenberg@sci.brooklyn.cuny.edu

· 
Office phone: 718.714.0777                  Office hours: By appointment (online)
Textbooks /Materials:


Readings are assigned for an entire week in advance. Students are required to 
complete before each class.

REQUIRED Textbook 

· "E-Commerce: business, technology, society" by Kenneth C. Laudon,
 and  Carol G. Traver  ISBN: 032120056X Pearson Education (2003)
Course Objective:

This course is a comprehensive introduction to electronic commerce taken from a CIS business perspective. The issues addressed cover the technical infrastructure, business impact, and global considerations surrounding the analysis and implementation of electronic commerce. Students will be exposed to a variety of resources and media including respected academic articles in the relevant literature, product and service information from EC vendors and the trade press, existing EC implementations on the Internet and hands-on exposure in our instructional computer lab.
Include:

•
Introduction to Electronic Commerce and EC Systems

•
Introduction to the Internet/Intranets/Extranets 

· EC Infrastructure: Internet /WWW, HTML/XML, Databases, Security and Encryption

•
Electronic Transactions and Payment Mechanisms

•    
Integrated Electronic Commerce Systems and Tools

•
  Legal, Ethical and Economic Aspects of Global Electronic Commerce

Teaching Methods:

1. 
Lectures:
Important material from the text and outside sources will be covered in class. Students should plan to take careful notes as not all material can be found in the texts or readings. Discussion is encouraged as is student-procured, outside material relevant to topics being covered.

2. 
Assignments: Problems and readings will be periodically assigned to help support and supplement material found in the text. These assignments may require the application of various software packages. 
3.
Project /Group Assignments: A major group project is also required and presentations will be made towards the end of the semester. A handout that describes the project requirement will be distributed in class.

4.    Quizzes: Exams/Quizzes will be closed book and will test assigned readings and material discussed in class. Review sheets will be provided prior to the exam day. The final exam will not be comprehensive in nature. However, the instructor reserves the right to retest on material that was not appropriately comprehended. These items will be noted on exam review sheets. Examinations will consist of a Mid-term exam and a quiz. The quiz will take place towards the end of the semester and it will only cover the material taught after the midterm.

5.
Student Resources: All students must obtain and maintain an e-mail account with an Internet Service Provider and Brooklyn College.
7. 
NOTES ONLINE. All material will be distributed on the Internet. Class notes, instructional material, and student assignments will be posted on 'the net' in a class Website or will be emailed to students in advance of class meetings.

8.
Announcements regarding the class such as schedule changes, assignments, projects, and so on will be made in class during the first 10 minutes as well as on the Web. You are responsible for being in class ON TIME to hear the announcements and for checking the class web site for announcements regularly.

The golden rules of email correspondence

· Check your email daily. 
· ALWAYS put <your first-name last-name> IN THE SUBJECT. It is not realistic to expect your instructors to remember the handles of dozens of students, and those that may be hiding behind flatbush-prince-of-darkness@blahblahblah.com. 
· I will not respond to any email other than the Brooklyn College email. My emails will be to the email address is BlackBoard, which is hopefully your BC, email address.

· Email is a FORMAL means of communication (at least when you correspond with your professors or employers, etc.). Avoid abbreviations, slang and cuteness. Let us treat each other with respect. Use capital letters, punctuation, greetings and salutations as in a professional message. I will expect you to write as if you are writing a formal letter. Do not use blackberry, cell phone or PDA  shorthand.
 
· The use of magic words (please, thank you) and politeness in general is strongly encouraged.
 
· Sign every message at the bottom. Why? Because it is GOOD MANNERS and if it is a long message, the reader does not have to scroll up to check who the sender is (even profs suffer from ADD, sometime.).
 
· Most times all homework will be posted to BlackBoard. I normally do not accept emails with homework attached. You will name your assignment with <your first-name last-name assignment name>assignment # (ex. Allan Greenberg word assignment)
· When there are multiple items in the assignment, you will name each document as above adding a corresponding number to each document.

· You will create a separate folder for each assignment with the same naming convention (i.e. Allan Greenberg Word assignment )

· You will then compress (zip) the folder before uploading to BlackBoard. Individual documents will not be accepted, when multiple documents are in the assignment.

· The use of all cell phones, pdas, blackberry are forbidden. If they go off or I see them you will lose ½ grade . If you leave the room to answer or make a call you can not come back into the class.
Exchange phone numbers or email addresses with more than one classmate. Please do not write to let your instructors know that you were not in class (they already know). Email your instructors only for SERIOUS AND MOTIVATED REASONS.
Grading 

	Grading Scale

	A 
	360-400 Points

	 A-
	320-359 Points

	  B+
	280-319 Points

	B
	240-279 Points

	 B-
	200-239 Points

	  C+
	150-199 Points

	C
	129-149 Points

	   D+
	108-128 Points

	 D
	97-107 Points

	 F
	0-97 Points


	

	Black Board Posting

1. Describing your current job position, family, likes and dislikes.

2. Why are you taking this course this semester?

3.   And what you hope to receive from this course

4. Any and all other information that you think you classmates might be interested in.
	50 points

	Assignments during the semester. Varied number or spot quizzes
	150 points

	There will be two exams during the semester.
	

	Midterm
	50 points

	Final
	100 points

	There are no make-up exams.
	

	Attendance is a very important part of the learning experience. Absences will not be tolerated and missing class will affect your grade.
	25 points

	Class Participation All students are expected to participate in class.
	25 points

	Total
	400 points

	


Topics / Schedule:

This outline is tentative and subject to adjustment, when necessary
	Date
	Topic / Chapter

	Session 1 Aug. 27, 2007
	Course Introduction – Chapters 1 & 2

	Session 2

Sept. 3, 2007
	Course Introduction – Chapters 1 & 2

	Session 3

Sept 10, 2007
	Chapter 3

	Session 4

Sept. 17, 2007
	Case Study

	Session 5

Sept. 24, 2007
	Chapter 4

	Session 6

Oct. 1, 2007
	Case Study

	Session 7

Oct. 8, 2007
	Chapter 5

	Session 8

Oct. 15, 2007 
	Mid Term

	Session 9

Oct. 22, 2007
	Chapter 6

	Session 10

Oct 29, 2007
	Case Study

	Session 11

Nov. 5, 2007
	Chapter 10

	Session 12

Nov. 12, 2007
	Chapters 13

	Session 13

Nov. 19, 2007
	Chapters 14

	Session 14

Nov. 20, 2007
	Case Study

	Session 15

Nov 26, 2007
	Chapters 13

	Session 16

Nov 29, 2007
	Case Study

	Session 17

Dec 3, 2007
	Chapter 7

	Session 18

Dec 6, 2007
	Case Study

	Session 19

Dec 6, 2007
	Chapter 8

	Session 20

Dec 10, 2007
	Case Study

	Final

Dec 17
	MR 8

	Final 

Dec 20
	MR10

	
	


Plagiarism
"Plagiarism is presenting someone else’s work as though it were one’s own. More specifically, plagiarism is to present as one’s own a sequence of words quoted without quotation marks from another writer; a paraphrased passage from another writer’s work; creative images, artwork, or design; or facts or ideas gathered, organized, and reported by someone else, orally and/or in writing and not providing proper attribution. Since plagiarism is a matter of fact, not of the student’s intention, it is crucial that acknowledgement of the sources be accurate and complete. Even where there is no conscious intention to deceive, the failure to make appropriate acknowledgment constitutes plagiarism. Penalties for plagiarism range from failure for a paper or dismissal from the University."
Tentative

CLASS PROJECT- CIS 3.2

The class project for Electronic Commerce will be for groups to develop a business plan for an on-line business using the EC tools and techniques developed during the semester. The business plan will be prepared for a hypothetical audience of potential investors. The group will also present their business plan to the class as if they were potential investors.

Groups will consist of four to five members. Groups are responsible for researching a project and producing a rudimentary business plan. This step involves researching an industry and identifying a potential business or type of business to implement on-line. The business should NOT be a simple copy of an existing business. It should be a valid, new, and interesting idea that given the resources could be developed into a full-fledged business.

There is no strict outline your business plan must follow. Your textbook has some information on starting an ecommerce business you might find useful. However, the following information must be included in your business plan:

a) Give a brief overview of the industry

b) Discuss the opportunity or niche your business will take advantage of c) Discuss how your business will compete in its industry

d) Discuss the goals of your business and provide a plan of action for accomplishing them

e) Perform basic systems analysis and design and determine the information technology needs of the business

f) Show some basic financial numbers (you do not need to go into detailed financial projections)

g) Create a prototype of the business the includes some of the key pages using HTML. The prototype does not need to be functional beyond simple hyperlinks but it should give a good idea of what your site will look like and what its functionality will be when fully implemented

Given that potential investors have little time and short attention spans, the business plans should be short (maximum of 15 pages, double spaced, font size 12) but include all the necessary information. The same applies for the presentation, which will be about 15 minutes only.

	Due Date
	Deliverable

	TBD
	A short (couple of paragraphs) write-up of the business idea that the group will work on.

The group should NOT. proceed with the project until the instructor has approved the topic

	
	Groups will present their business plan to the class, including a demo of their web site prototype. The presentations should. be prepared in PowerPoint

	
	The full business plan must be handed to the professor by the end of the class session. Any plans not submitted by then will receive a 5% late penalty each day.

The business plan should:

1. be a maximum of 15 double-spaced pages, Font size 12

2. include the names and email addresses of all the group members.

 3. include a CD, diskette, or URL of the business web site prototype


